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Officina Profumo - Farmaceutica di Santa Maria Novella
Brand vision & pillars
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Officina Profumo - Farmaceutica di Santa Maria Novella
Product offer
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Officina Profumo - Farmaceutica di Santa Maria Novella
Presence in more than 30 countries with a distribution network of directly operated stores, wholesale POS and e-commerce website
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Officina Profumo - Farmaceutica di Santa Maria Novella
Sustainability : Forefront of ESG integration into strategy
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Officina Profumo - Farmaceutica di Santa Maria Novella 
Key financials
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Officina Profumo - Farmaceutica di Santa Maria Novella
Since ITM entry in 2020 launched new products, new DOS openings and reinsourcing of distributors
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Officina Profumo - Farmaceutica di Santa Maria Novella
Since ITM entry in 2020 launched new products, new DOS openings and reinsourcing of distributors
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Officina Profumo - Farmaceutica di Santa Maria Novella
Future strategy and development 
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